
In this fast paced business 
world our quick actions do 
not pass unacknowledged.  
They often bring us an un-
expected but remarkable 
result — TRUST among 
people.  For example, after 
a business meeting in our 
company, the meeting at-
tendants expect us, as 
managers, to take actions 
based on the meeting dis-
cussions.  Responding fast 
is not only part of manag-
ers’ daily responsibilities 
but it also brings many 
great benefits for the com-
pany as a whole.  

 
Higher Moral- En-
hanced moral among the 
people. The employees 
get motivated to actively 
participate in a business 
meeting and bring new 
ideas and information. 
People will become ac-
tion-oriented. 
Better Performance- Im-
prove the company’s 
performance such as 
more efficient work-
flows, less time, less 
cost. 
Result Oriented- Help 
others focus and re-
spond quickly to bring 
optimal results.  

 
Communication is an im-
portant factor in today’s 
world.  Those who com-
municate well send their 
message across and will 

often obtain fast solutions.  
However, if we expect oth-
ers to respond quickly 
without giving them suffi-
cient information we can 
also expect to run into ob-
stacles that were not an-
ticipated for and the solu-
tions become useless.   
 
To achieve successful re-
sults, we must communi-
cate well with others and 
keep in mind the following 
points.   
 

Do people have the cor-
rect data or information 
for the meeting? 
Are the people capable 
or trained to take ac-
tions? 
Do the appropriate de-
partments or people at-
tend the meeting? 
Have we confirmed the 
necessary number of 
employees, adequate 
space, and budgets for 
the project? 
Did we get the approv-
als from decision mak-
ers on budgets, sched-
ules, and number of em-
ployees? 
Did we set up adequate 
schedules for implemen-
tation? 

 
Generally speaking, ac-
tion-oriented people are 
very positive, proactive, 
adaptable to changes and 
new ideas, and their focus 

is on people.  The action-
oriented person definitely 
builds up TRUST among 
the people.  On the other 
hand, the inactive indi-
viduals always complain 
that other people do not 
communicate with them 
and they do not ask for 
their opinions.  We must 
think why other people do 
not communicate with us.  
We can easily assess how 
much others trust us by 
asking ourselves the fol-
lowing questions? 
 

How often do other 
people invite us to their 
meetings? 
Do we feel left out in 
the company? 
Do we often find new 
projects or changes oc-
curring without our 
knowledge? 

If we find the above is 
true, then it is very possi-
ble that people might not 
be able to trust us and do 
not expect any actions 
from us.  Consequently, 
we become less needed in 
our company. Therefore, 
we must respond fast and 
bring viable solutions to 
those who request them. 
QUICK ACTIONS not 
only help us gain trust 
from others but it equally 
helps us build a good 
reputation.  
 
     -  OpenAxis, Inc. 
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NEWS SUMMARY 
 
BDO Dunwoody Selects       
ACCPAC Business Analyst 
Suite 

BDO Dunwoody LLC, Cana-
dian based international ac-
counting firm (www.bdo.ca) has 
selected ACCPAC Business 
Analysis Suite as a platform for 
delivering extended services to 
its business clients. ACCPAC 
Business Analysis Suite com-
bines sophisticated, yet easy-
to-use, financial diagnostic soft-
ware with a standardized busi-
ness health assessment meth-
odology, enabling BDO Dun-
woody to provide their clients 
with new value and further so-
lidify their role as a trusted 
business advisor. 

ACCPAC Business Analysis 
Suite has three components:    
• ACCPAC Comprehensive 
Financial Optimizer (CFO)       
• ACCPAC Key Performance 
I n d i c a t o r s  ( K P I )                          
• ACCPAC Business Health 
Test (BHT) 

Driven by standard financial 
statement data typically re-
ported on by public account-
ants for their clients, the prod-
ucts enable accountants to 
quickly identify business is-
sues, project the impact of a 
wide range of elements that 
determine financial viability, 
and assess strategies for busi-
ness improvement.  

 
For more information,  
Please call  

(323) 265-3000 

Life Tips    
 

The soul is made for action, and 
cannot rest till it be employed. 
 
                       -Thomas Traherne 



Ope nAx is , I nc. 

At OpenAxis, we focus on the imple-
mentation of IT solutions for small- 
and medium-sized businesses. 
 
We provide management and com-
puter consulting services by identify-
ing issues, implementing solutions, 
and managing all your IT needs. 
 
Comprehensive Solution: 
Accounting Solution 
Operation Solution 
Manufacturing Solution 
Other Integrated Solution 
Customized Solution 
E-Commerce Solution 
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Internet Explorer 6 Service Pack 1 
is a Critical Update 

Have a question on Microsoft Windows or Office products?   
Ask our specialists and  they can answer you on this newsletter. 
Please feel free to email your question to techsupport@openaxis.com. 

Internet Explorer 6 SP1 is the most current update 
to the Internet Explorer technologies.  It includes 
a well-tested collection of updates that focuses on 
a variety of concerns or issues that customers pre-
viously reported with Internet Explorer 6.  Inter-
net Explorer 6 SP1 includes all prior patches and 
updates as well as enhancements to security and 
reliability.  It is now available for Microsoft Win-
dows® XP, Windows Millennium Edition 
(Windows Me), Windows 2000, Windows 98, and 
Microsoft NT® 4.0 Service Pack 6a. 
 
Microsoft highly recommends deploying Internet 
Explorer 6 SP1; however, it advises customers to 
review the Internet Explorer 6 SP1 documentation 
and ultimately determine whether to install it.  
Internet Explorer 6 SP1 is available on Micro-
soft’s website. 

Products Spotlight: 

Integrated, Affordable Business-to-Business EDI Transac-
tion Services  
ACCPAC Exchange is a comprehensive electronic data inter-
change (EDI) solution that complies with traditional EDI tech-
nologies and offers cost-effective EDI connectivity via the 
Internet. ACCPAC Exchange supports global EDI and Inter-
net standards, empowering you to conduct business with trad-
ing partners, regardless of the EDI system or Value Added 
Network (VAN) they're using. 
ACCPAC Exchange offers back-office integration for auto-
mated transaction processing, and a wide range of deployment 
options designed to meet your business requirements and 
those of your trading partners. It easily integrates with AC-
CPAC Advantage Series and ACCPAC Pro Series accounting 
systems out of the box, as well as providing stand-alone capa-
bilities. Whether you're using EDI today or are new to EDI 
transaction processing, ACCPAC Exchange is designed to 
help your company: 

• Reduce business transaction costs  
• Comply with customer and vendor EDI mandates  
• Eliminate duplicate data entry  
• Provide timely order processing and reconciliation  
• Reduce error rates associated with manual data entry  
• Speed collection times  
• Improve shipping and receiving accuracy  
• Improve customer satisfaction with faster response 

times  
• And much more!  

ACCPAC Exchange easily integrates back-office account-
ing, Internet trading and the global EDI network. 
ACCPAC eCRM/Sales Force Automation (SFA) is a com-
pletely Web and wireless-based SFA solution for managing, 
forecasting, and reporting throughout all phases of the sales 
cycle. Built on leading edge technology sales teams and part-
ner channels can access critical real-time and integrated sales 
information anytime, from anywhere. Its integration with AC-
CPAC accounting solutions provides a single point of access 
to customer information from within ACCPAC eCRM/SFA. 
ACCPAC eCRM/SFA is a fully functional module within AC-
CPAC eCRM making it a perfect starting point to a cost-
effective, and complete CRM system including, SFA, market-
ing campaign management, call center management and cus-
tomer care automation. 


